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The ema community is
the loudest voice for our planet
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3 Billion 300 million

Billions
PRESS IMPRESSIONS IN 2017 SOCIAL REACH IN 2017

IMPACTED BY OUR MESSAGINGEMA GREEN SEALS
985 & Counting



Our personal @green4ema handle received over TWO MILLION organic impressions  on
Twitter, Instagram and Facebook  for our Awards.

50 Million
REACH

100 Thousand
INTERACTIONS

8 thousand
PEOPLE USING HASHTAG

#EMAawards hashtag breakdown ema ema



Our influencers have a combined reach of 

OVER 250 MILLION
Celebrity Board Members use their active, online presence to make 
change from activism to innovation to promoting responsible businesses

Other EMA influencers
Nikki Reed
Jordana Brewster
Lance Bass
Emmannuelle Chriqui
Francesca Eastwood
Darby Stanchfield
Malin Akerman
Eric Christian Olsen

Other influencers that share our content
Will Smith
Jada Pinkett Smith
Mark Ruffalo
Leonardo DiCaprio
Will.i.am
Adrian Grenier
Teresa Palmer
Gina Rodriguez

Ian Somerhalder
Facebook: 17.17M
Twitter: 7.46M
Instagram: 12.7M

Jaden Smith
Instagram: 7.3M
Twitter: 7.07M
Facebook: 10.44M

Shailene 
Woodley
Instagram: 2.8M
Twitter: 1.25M
Facebook: 1.63M

Joey Graceffa 
Instagram: 5.6M
Twitter: 4.16M
Facebook: 1.4M
Youtube: 8.4 Million

Nicole Richie
Instagram: 3.9M
Facebook: 541K
Twitter: 5.07M

Karrueche 
Tran 
Instagram: 7.3M
Twitter: 882K
Facebook: 759K

Madelaine Petsch
Instagram: 4.1M
Twitter: 785K
Facebook: 52.99K

Board members often retweet and comment on the articles, pictures, and videos we share on social. We encourage 
them to share our content. Our followers are a mix of concerned parents, millennials, lifelong activists, celebrities, 
social media influencers, and our partner organizations.

EMA LETS YOUR VOICE BE HEARD
16K 18K 18K 2.6K
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Example of partner 
content going viral: just water
EMA partnered with Now This to create a video showcasing Board Member 
Jaden Smith’s work with JUST to help reduce the carbon footprint of water bottles.

THE VIDEO HAS 10.1 MILLION VIEWS AND COUNTING
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After 28 years ema understands the 
problems facing our planet and is
actively part of the solution

ema ema



Promote. 
Innovate. 
Invest. 
In the future.

ema ema

• Iconic large-scale events creating billions of media impressions.

• Frontline action inspiring landmark legal action.

• Consumer awareness programs educating families all over the world.

This is 



I can say, without 
exaggeration,
no group has had 
a bigger impact on the 
thinking people have 
on the environment ”

“

Al Gore  I  EMA Awards, 2004
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The winner is, the future.
For 27 years the EMA Awards Gala has 
promoted films, television and all media 
using their creativity and voices to educate 
the public on today’s most important 
issues and tomorrow’s solutions

Just to name a few...
An Inconvenient Truth

Avatar
Erin Brockovich

Gasland
Happy Feet
Interstellar

Jungle Book
Jimmy Kimmel Live

The Simpsons
Vice
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EMA honors benefit gala…
We believe the best way to change minds, create solutions 
for the future and inspire the next generation is by honoring 

trailblazers for their tireless work

AL GORE
Former Vice President / American 
Politician / Environmentalist

JUSTIN 
TIMBERLAKE
Singer-Songwriter / Actor /
Record Producer

ELON MUSK
Business Magnate / Investor / 
Engineer / Inventor

GWYNETH PALTROW
Actress / CEO / Food Writer

VAN JONES
American / Activist /
Commentator / Author

SHAILENE WOODLEY
Actress / Activist
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EMA honors benefit gala is the 
largest platform for brands In the green space

SOME FEATURED PARTNERS: Toyota, Lexus, Patron, Bona, JUST Water, Tetra Pak, ECOS, Naturepedic
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Viral Social Moments Happen at EMA events
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EMA & Toyota motor sales:
Partners through and through

 We are proud to have Toyota Motor Sales as such a key part of the EMA family.

For over 17 years, EMA and Toyota Motor Sales have 
shown the world that being green is good for our planet 
AND for business. EMA has used its extraordinary 
influence in the entertainment industry to shine a light 
and role model the exemplary actions Toyota has taken 
to be a leader in sustainability and innovation.  

From helping to launch the Prius and bringing the 
Hollywood Community and Pop Culture from inefficient 
automobiles to “must have” alternative fuels as well as 
the long-standing partnership with the EMA Awards and 
then the EMA IMPACT Summit, Toyota and EMA have 
worked together to create some of the most influential 
annual environmental events; garnering billions and 
billions of media impressions.  And changing the way the 
world buys their cars…

ema ema



- The latest breakthroughs 
- Innovative technology and consumer products that will be part of our planet’s urgent renewal 
- A network of influencers and game-changing entrepreneurs dedicated to promoting the future 

Launched in early 2017, the EMA IMPACT Summit 
utilizes EMA’s unique network of influencers to 

bring attention to sustainable innovations in tech, 
business, design, and beyond. The two-day event 

features keynote speeches, breakout sessions, panel 
discussions, an Innovator Contest, and fantastic 

networking opportunities.

impact
summitema ema

impact summit
ema ema

ema ema
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1989 - PRESENT
Work with “The Big 5” studios to build an example for better 
business practices globally, through content development and 
physical production. Along with creative consulting on plotlines 
and character arcs, in 2003 EMA created the EMA Green Seal 
for productions (and events), authoring mandatory guidelines 
to massively reduce carbon footprints alongside the studio’s 
sustainability departments.

2002 - 2005
Whole Foods - Promoted organic food options as well as “no plastic or paper 
bags” by having a series of press opportunities with EMA celebrities “bagging 
groceries” at Whole Foods Markets in reusable bags.

2003
EMA worked with BP Solar on two unique 
programs: A+ For Energy; the program 
awarded 2 million dollars in grants 
and scholarships to 300 of California’s 
educators for teaching energy education 
and conservation in the classroom; BP 
Solar Neighbors Program: A partnership 
with Edward Norton recruiting celebrities 
such as Danny DeVito, Rhea Perlman, 
Daryl Hannah, Salma Hayek, and Brad Pitt 
to purchase solar for their homes. For every 
celebrity home, BP Solar donated a system 
to a low-income family in Los Angeles.

2001 - PRESENT
Toyota & Lexus - created a landmark celebrity 
brand building campaign for Toyota Prius, 
aligning A-list celebrities around the message 
of the car’s massive carbon footprint 
reduction. EMA created significant activation 
opportunities for talent at Hollywood’s most 
high-profile events (George Clooney, Meryl 
Streep, Will Ferrell, etc arriving at Oscars, 
Emmys, Globes, and the Grammys in a 
Prius). 

LAcarGuy Family of dealershios – Partnering 
on a first-of-its-kind celebrity driven sales 
and marketing campaign around Toyota and 
Lexus hybrid fleets in the Southern California 
area, creating activations at several annual 
physical events, deep discounts and superior 
service to all EMA “customers”.

2007 - PRESENT
Participant Media – In 2006, EMA worked with Participant to create a 
celebrity-driven marketing campaign around “The Inconvenient Truth” that 
the filmmakers directly credit for much of its social and critical impact, 
leading up to their 2007 Academy Award. Since 2006, EMA has worked 
as a crucial NGO partner to amplify Participant projects, bringing social 
awareness to all of their environmentally themed projects.

2007
New Pacific Realty – EMA worked with the luxury “green” real estate 
developer to educate about green building. EMA’s unique campaign 
included an A-List “Golden-Green Party” co-hosted by E! Entertainment 
at the 2007 Golden Globe Awards on the New Pacific property. EMA spoke 
alongside New Pacific Realty to city mayors and council members to help get 
proper regulations regarding “green building” in Beverly Hills. This campaign 
directly resulted in a project’s approval as the largest commercial platinum 
LEED certified real estate sale in the city of Beverly Hills.

2008
Electronic Recyclers International (ERI) – Launched an ambitious national 
campaign to raise awareness of rampant e-waste and how cell phone recycling 
can mitigate the issue. To highlight the need for e-recycling, the head of ERI 
along with EMA’s President &amp; CEO, Debbie Levin appeared on The Today 
Show with a massive and shocking visual made out of recycled phones. 
Further, Lionsgate Entertainment launched a PSA on behalf of EMA’s cell phone 
recycling campaign. The campaign also included Sprint print ads featuring 
Scarlett Johansson and Eva Mendes urging people to recycle old cell phones. 
With the success of these campaigns, EMA was instrumental in procuring the 
entire state of New York as an e-waste client for ERI.

2008 - PRESENT
Montage Hotels & Resorts – EMA celebrated the Montage Beverly Hills opening 
as the first Gold Certified LEED fine hotels and resorts in Beverly Hills. In 
March of 2017, EMA partnered with the Montage Beverly Hills for the first EMA 
IMPACT Summit; generating around one billion press impressions. Montage is 
also the first fine hotels and resorts in Beverly Hills to receive the EMA Green 
Seal for hospitality.ema ema

EMA Impact timeline



2011 - 2014
Brita FilterForGood – EMA partnered with Brita FilterForGood for several brand building and celebrity 
role modeling campaigns that included: - Worked with the Sundance Institute to make its iconic film 
festival a “no water bottle” zone with Brita branded canteens and water stations throughout the town. - 
FilterForGood Film Project: A competition asking people across the country to share an environmental 
challenge facing their community, launched at the Sundance Film Festival. - Created a landmark 
partnership with “The Big Five” studios and industry leader Starwaggons to create hydration stations on 
productions to reduce over one hundred thousand water bottles a week per set.

2015
Au Fudge – Launched our EMA Green Seal Food and Beverage 
Program with A-List Celebrity Restaurant Au Fudge (co-owned by 
Jessica Biel). EMA worked with the restaurant from construction to 
menu creation to help it massively reduce its carbon footprint.

2017
Threads – This past spring EMA gave out its very first 
Future Innovator of the Year Grant to social entrepreneurs 
Threads. The wholesaler’s revolutionary manufacturing 
techniques source recycled plastic waste to create textile 
fibers, employing thousands of impoverished citizens in 
Haiti. At scale, Threads will be able to provide millions 
of new jobs in developing countries, while reducing 
massive amounts of waste, carbon and replacing the toxic 
process of creating new plastic. In just two months, since 
partnering with Threads, EMA has helped broker massive 
retail deals for the start-up.

2014 - 2016
Gardein - Embarked on an ambitous social 
media campaign to promote the benefits 
of a plant-based diet. Created content 
reinforcing connections with gardens and 
healthy eating, including our “GreenMySchool” 
program, which sends celebrities back to 
their hometowns to build gardens. These 
initiatives directly aided in raising the profile of 
the brand, which resulted in the subsequent 
acquisition of Gardein to a large parent 
corporation.

2016 - PRESENT
Calvert and Eaton Vance – Working together to educate the public 
through the entertainment community about social and environmental 
investments. Educating our audience that doing well by doing good is the 
most lucrative option we all have for our investments.

JUST Water – Collaborated during its launch and continue to promote 
the recycled paper water bottle start-up JUST Water. The brainchild of 
Jaden Smith, JUST Water has significantly reduced the carbon footprint 
of bottled water. EMA has created social awareness for JUST of over one 
billion media impressions and hundreds of millions of social views via our 
events, newsletter, and blog.

2010 - 2011
Southern California Edison (SCE) - EMA created the first of its kind US Green 
Communities Program with SCE: A community-based effort encouraging cities 
to adopt environmentally sound practices and turn “LEED” certified. Criteria 
include energy efficiency, waste management, water management, air quality 
and other issues guiding and celebrating each city’s accomplishments.

2010 - PRESENT
Naturepedic – Created a branded viral campaign showcasing the 
manufacturing of organic beds to educate the public on “what we sleep on”. 
EMA continues to act as a “Cause Marketing” arm of Naturepedic’s brand 
awareness, aligning the sustainable manufacturer with celebrities, businesses, 
and NGO’s that support their unique development process.

Kellogg Garden Products – In 2009 EMA, Kellogg, and the Los Angeles Unified 
School District (LAUSD) began an ongoing partnership to support organically 
grown gardens in urban schools across the city. EMA and Kellogg have built 20 
gardens with celebrity ambassadors including, Nicole Richie, Rosario Dawson, 
Lance Bass, Amy Smart, Olivia Wilde and Ginnifer Goodwin.

Impact timeline (continued)



“It’s not just what we say,
ultimately it’s what we do.

ema ema

CLICK HERE TO WATCH

Hon. Mayor Eric Garcetti  I  EMA Awards, 2017



We can’t recover from two things and the world 
can’t recover from two things. One is nuclear 
war and the other is runaway catastrophic 
climate change. Those two threats are now more 
present than they’ve ever been in the history of this 
country because of the president.”

“

CLICK HERE TO WATCH

Van Jones  I  EMA Awards, 2017

ema ema



- JADEN SMITH -

                                 is really what we need more of in this world. 
If we can look around in our daily life and you can see 
an issue in a world and you can become a solution to 
that issue in a sustainable way…
         ...that’s something that’s extremely powerful.”

Innovation“

Jaden Smith  I  EMA Awards, 2017
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The environmental media association (ema) 
kicked off their first-ever impact summit in 
los angeles with the goal of bringing about 
awareness and education in the green 
space. 

The event was nothing short of spectacular 
as hollywood elite joined forces with a 
series of influential speakers, panelists 
and activists to effect positive change in 
a world that’s faced with a growing list of 
challenges.”

“

-
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Sometimes I wish I had a megaphone that 
I could speak through to every person in 
the world, telling them, ‘stop what you are 
doing! We can do so much better if we live 
in harmony with nature. We are capable of 
this, and we will all be happier!’ 

I became involved with ema because I think they 
might have access to that megaphone.”

John Streur  I  EMA Awards, 2017

CLICK HERE TO WATCH

“
ema ema



JUDGES: Debbie Levin, Jaden Smith, Rob Fishman, Terry Tamminen, & David Margulies

2017’s Finalists:

EMA’s first grant based program, The New Pacific Innovator Of The 
Year Grant, seeks out the most important innovations in sustainability, 
software and energy solutions. An annual Fifty Thousand Dollar Grant 
and access to EMA’s Senior Advisory Board. The competition receives 
thousands of applicant submissions from the top universities and 
incubators in the nation.

EMCEnergy
Materials
Corporation

EMCEnergy
Materials
Corporation

EMCEnergy
Materials
Corporation

EMCEnergy
Materials
Corporation
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365 days a year
of programs protecting our families and our planet

ema ema
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May all of us tonight commit to 
doing whatever we can to ensure 
our planet and our children have 
the chance to enjoy the kind of 
future that is truly ongoing.
Natalie Portman  I  EMA Awards, 2017

CLICK HERE TO WATCH

”

“ ema ema



The ‘#greenmyschool’ program 
is an innovative way to bring 
the importance of plant-based 
nutrition and agriculture to 
students around the country”
Lance Bass  I  East Side Elementary School,Clinton, 
Mississippi, 2016 

“

ema
GREENMYSCHOOL
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#GREENMYSCHOOL
#GreenMySchool Program allows children across the 
country to benefit from shared urban school garden 
experiences and inspire students to take action on 
behalf of nature.

In the last decade, EMA has created 20 school 
gardens, each with a different celebrity ambassador. 

Our goal is to bring #GreenMySchool to every state 
in the country, so children nationwide can share 
in the restorative value of gardening and learn the 
importance of fresh fruits, vegetables and herbs to 
our daily diet.

OVER 110,000 STUDENTS IMPACTED

ema
GREENMYSCHOOL
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EMA green seal has transformed 
the entertainment industry
EMA is working hard so that the shows and movies you love 
to watch on TV, in theaters, and streaming online have minimal 
footprints on our planet. 
 
From recycling bins to hydration stations to paperless sets, EMA 
plays a crucial role in helping studios and production companies 
set the example for other business sectors.
 
EMA works with the Heads of Sustainability at all of the major 
studios sitting on the EMA Board. So far, we have distributed 
985 Seals, with a record 104 in 2017. 
 
EMA authors Annual EMA Green Production Guides, which 
offers a sustainability checklist for productions, with the highest 
performers receiving our EMA Gold Seal. 
 
Recently, we’ve expanded our EMA Green Seal to the hospitality 
and restaurant industries, with ambitions to have the Seal as the 
standard for sustainability in many sectors.

CER
TIFIED GREEN

   PRODUCTION  

ema
environmental media association



“May all of us tonight commit to 
doing whatever we can to ensure 
our planet and our children have 

the chance to enjoy the kind of 
future that is truly ongoing.

Shailene Woodley  I  EMA Awards, 2017

CLICK HERE TO WATCH

”
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Ema’s celebrity missions 
are on the frontlines
From fracking in Central California

To banning the D.A.R.K Act and supporting a 
Nationwide Cap & Trade Law

To Keystone XL and The Dakota Access Pipeline

WE ARE THERE
EMA supports our iconic Board Members’ 
personal missions with year-round action items 
and front line missions.

ema ema



Our brands are our family

A 17-year Partnership

Billions of Media Impressions

“Toyota experienced a 20% increase in hybrid sales that we directly 
attribute to EMA…” 

- Mary Nickerson -
Advanced Technology Vehicles National Manager, Toyota of North America

A robust partnership spanning physical events, environmental consulting and quarterly editorial 
features all aimed at educating the public on the value of impact investing.

Introducing Calvert to a network of celebrities and NGO’s
Creating several press-driven engagement moments with over a billion impressions

“When I met the EMA community I realized, you are the people that can really 
change the world.”

- John Streur -
President, Calvert Research & Management

A decade-long partnership, resulting in several environmental and entertainment 
driven activations. EMA and SCE worked together to create the incredible work 

Edison is doing today in helping California cities become 100 Percent Renewable.

“EMA has effectively blended celebrity marketing with Down-To-
Earth environmental actions that ignite and promote the 21st century 

economy” 

- Hal Conklin -
Executive Director Local Public Affairs, SoCal Edison

“Our partnership with eMa has created treMendOus engageMent with Our brand 
and helped us reach MilliOns Of cOnsuMers. with eMa’s assistance, we’ve leveraged 

increased awareness fOr safer prOducts intO suppOrt fOr legislative changes in 
sacraMentO and washingtOn, d.c. that will prOtect peOple and Our planet fOr 

decades tO cOMe.” 

- Kelly VlahaKis-hanKs -
President & CeO, earth Friendly PrOduCts

ema ema



Maroon 5
Marina and Ari Afshar
Malin Akerman
Shannon Bart
Lance Bass and Michael Turchin
Hart Bochner
Jordana Brewster
Emmanuelle Chriqui
Ashlan and Philippe Cousteau
Blythe Danner
Rosario Dawson
Lisa Day
Francesca Eastwood
Frances Fisher
Rob Fishman
Bill Gerber
Ginnifer Goodwin
Joey Graceffa
Ray Halbritter
Daryl Hannah
Susan Harris and Paul Junger Witt
Amy Johnson
Zoe Lister-Jones and Daryl Wein
Van Jones

Stana Katic
Madison and Harold Karsenty
Rachel Kropa
Rachelle Lefevre
Molly and Asher Levin
Carlos Eric Lopez
Jennifer Lynch
Wendie Malick
Ashlee Margolis
David Margulies
Alexx and Josh Monkarsh
Bryn Mooser
Kimberly and Michael Muller
Robyn O’Brien
Dawn Olivieri
Sarah Wright Olsen and Eric Christian 
Olsen
Aimee Osbourne
Madelaine Petsch
John Quigley
Nikki Reed and Ian Somerhalder
Perrey Reeves
John Rego
Matthew Rhys

Nicole Richie
Brett Rohring
Candice and Darren Romanelli
Raphael Sbarge
Anna Schafer
Laura Turner Seydel
Carla and Michael Shamberg
Jeff Skoll
Amy Smart and Carter Oosterhouse
Jaden Smith
Darby Stanchfield
Estee Stanley
John Streur
Mike Sullivan
Jeffrey Tambor
Jessica Thomas
Scottie Thompson
Karrueche Tran
Ted Turner
Amber Valletta
Kimberly and James Van Der Beek
Jenni Weinman
Olivia Wilde
Shailene Woodley
Constance Zimmer

Board of Directors
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2017
Natalie Portman
Michael Bloomberg
Russell Simmons
John Paul DeJoria
Alan Fuerstman

2016
Jaden Smith
Shailene Woodley
United Nations PRI
Robyn O’Brien
Moby

2015
Kristin Davis
Don Henley
Zem & James Joaquin
Van Jones
Gwyneth Paltrow

2014
Jerry Weintraub, 
Gov Arnold Schwarzenegger, 
Daniel Abbasi, 
Joel Bach, 
James Cameron and David Gelber
Dr. Enric Sala
FOX Network Eco Event

2013
Matt Damon
Bill McKibben
Hayden Panettiere
Anna Getty

2012
Elon Musk
Ian Somerhalder
Jessica Alba
Kelly Meyer
2011
Justin Timberlake
Marc Nathanson
Producers Guild of America

2010
Jeff Skoll
Ted Turner

2009
Sir Richard Branson
Jason Mraz
National Geographic Society

2008
Rosario Dawson
Tiffany & Co.
Philadelphia Eagles

2007
Sienna Miller
Toyota Motor Sales
Incubus
Al Gore and Kevin Wall
Trudie Styler

2006
Maroon 5
Red Hot Chili Peppers

2005
Cody and Cassidy Horn, 
and Ben Lear
Cindy Horn and Lyn Lear

2004
Daryl Hannah
Willie Nelson
KNBC4’s Fritz Coleman
2003
Alanis Morissette
Edward Norton

2002
Blythe Danner
Dave Matthews Band

2001
Lisa Simpson 
(FOX’s The Simpsons)

2000
Keely Shaye Smith & Pierce 
Brosnan
Jayni & Chevy Chase
Olivia Newton-John

1998
Lauren Shuler-Donner & 
Richard Donner
Jim Fowler

1997
John Travolta

1996
Ted Danson
Rob Reiner

1994
National Audubon Society 
Productions

1993
Vice President Al Gore

1992
Luanne & Frank Wells

ema ema
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Join us, and let EMA tell your story!


