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Media  
Association
Outside of EMA’s two high-profile events, creating educational and 
inspiring content is vital to our mission. Since 1989, EMA has become a 
trusted amplification network for people to explore environmental issues 
and support solutions. 

In a media landscape flooded with information, misinformation, and 
division, EMA’s central mission of illuminating the benefits of climate 
action for ALL people has never been more urgent. 

Utilizing our incredible network of celebrities, scientists, business 
leaders, and activists, EMA saw its most prolific year of content creation. 
Through our consistent content, EMA substantially grew its audience, all 
while garnering millions of impressions for our partners.

EMA’s success in messaging is made possible by the generous support 
of our Boards and sponsors. 
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EMA Social Media
Part I 

17.6M+
TOTAL IMPRESSIONS

X: 1,152,000

Facebook: 2,982,570

LinkedIn: 3,570,889

Instagram: 11,912,824

YouTube: 1,600,000

1.3M+
TOTAL ENGAGEMENT

Facebook: 41,584

LinkedIn: 178,978

Instagram: 1,301,441

28,985
TOTAL NEW FOLLOWERS 

X: 544

Facebook: 10,314

LinkedIn: 1,577

Instagram: 16,157

YouTube: 393

243K27K90K
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EMA has used its social media network for the past decade to reach billions of people. In 2023, EMA saw consistently high monthly engagement on its content, 
thousands of new followers, and millions of organic impressions. EMA’s strength on social media helps amplify the critical work of our Board, partners, and sponsors. 



EMA Social Media
Part II : Engaging Content
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With all of the doom and gloom in the news, EMA relied on humor, creativity, and, of course, memes to boost engagement to new heights. In 2023, EMA had numerous 
viral posts. 



EMA Social Media
Part III : Video

194
TOTAL VIDEOS SHARED

13,554,554
TOTAL VIDEO VIEWS

13M+ 145K
1M VIEWS 2M VIEWS 3.1M VIEWS
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Video is king on social media, so EMA put in a concerted effort to share consistent vertical videos on our platforms. Whether they were original content 
or crossposts, EMA gained millions of views through its video content in 2023



EMA Social Media
Part IV: Collaborative Content

BOARD MEMBERS NGOS, SPONSORS, AND INFLUENCERS 

Sophia 
Kianni

Ronen 
Rubinstein

Leah 
Thomas

Emmanuelle 
Chriqui 

ItsTheGarbageQueen Amazon 
Watch

Nautilus 
Solar
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EMA’s network of celebrities and influencers allows us to reach a massive audience, particularly people who don’t identify as environmentalists. EMA 
utilized this incredible network in 2023 with weekly crosspost content. 



EMA Blog
Part I

50
TOTAL BLOG POSTS PUBLISHED

SERIES INCLUDE

Industry Profiles Sustainable Fashion Roundup EMA Green Seal for 
Students Spotlight
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While TV, movies, and social media content are critical for climate action, EMA recognizes the power of the written word. In 2023, EMA saw its blog’s most 
consistent publication of original content. 

https://www.green4ema.org/ema-blog


EMA Blog
Part II

25
TOTAL NUMBER OF INTERVIEWS PUBLISHED IN 2023

EXAMPLES 

University of Michigan Sam Bentley Isabela Santana Maya Penn
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EMA is quickly becoming one of the go-to resources for interviews with sustainability, activism, and entertainment leaders. 



Email Marketing 

EMA MONTHLY NEWSLETTER EMA WEEKLY DIGEST 
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Given the popularity of EMA’s monthly email newsletters, we launched a weekly digest email to provide our thousands of subscribers with hopeful 
environmental content. 



EMA Green Seal Promotion

318
TOTAL NUMBER OF EMA GREEN SEALS AWARDED IN 2023

GREEN SEAL
environmental media association

EMA GREEN SEAL PROMOTION

Vertical Videos Crossposts Graphics Monthly Green Streaming Guide
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Our work in front of the camera is meaningless unless our industry commits to sustainability behind the camera. Thankfully, we aren’t alone in this 
mission, and we recognize the thousands of hardworking people, from student filmmakers to Heads of Sustainability, who commit endless hours to this 
goal. We aim to amplify this work and encourage more productions to earn our EMA Green Seal. 

https://www.green4ema.org/ema-green-seal-production


EMA Events Content

77M+
TOTAL SOCIAL MEDIA 

IMPRESSIONS

5M+
TOTAL SOCIAL MEDIA 

IMPRESSIONS

15B+
TOTAL PRESS 
IMPRESSIONS  

(PRESS & DIGITAL)

16B+
TOTAL PRESS 
IMPRESSIONS  

(PRESS & DIGITAL)
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It Takes a Village
EMA’s incredibly successful year of messaging wouldn’t be possible without the support of our dedicated partners, such as Toyota Motor North America, 
our inspiring Boards, and NGO partners. 

If you want to support EMA’s critical work and reach a wider audience, please visit our partnership page or email us at 
ema@ema-online.org.
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https://www.green4ema.org/become-a-partner

